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Executive Summary

Choosing between the Article  and NewsArticle  schema types in JSON-LD primarily affects how search engines interpret page

content, not the page's underlying ranking. Both are subtypes of schema.org’s CreativeWork  used to mark up article-like content.

Search engines like Google treat either markup as signals for rich result eligibility but explicitly confirm that structured data itself

is not a ranking factor (Source: www.searchenginejournal.com) (Source: www.searchenginejournal.com). In practice, “Article”

vs. “NewsArticle” yields no inherent SEO advantage or penalty, as long as the markup accurately reflects the content.

Instead, the impact on SEO is indirect: correctly applied markup may unlock enhanced SERP features (rich snippets, carousels,

knowledge panels, etc.) and improve click-through rates. Industry experts and Google’s own guidance agree that the choice is

semantic. Barry Adams (SEO for Google News) notes “It doesn’t make any difference which one you use… [both] are valid (Source:

www.seoforgooglenews.com),” recommending NewsArticle  for timely news and Article  for evergreen content. Google’s

documentation similarly lumps Article , NewsArticle , and BlogPosting  together as interchangeable options for article pages

(Source: developers.google.com). The real determinant of performance is how the markup is used: inclusion of recommended

properties (headline, image, author, dates) and valid implementation help trigger rich features (Source:

www.seoforgooglenews.com) (Source: www.searchenginejournal.com). In short, using one schema vs. the other has no direct

ranking effect, but best practice is to use the schema that most accurately matches the content (news vs. general articles).

When done correctly, both yield comparable SEO benefits by enabling rich results and better search presentation, as outlined below

with extensive analysis, data, and expert commentary.

Introduction and Background

Structured data – formatted metadata in formats like JSON-LD – helps search engines understand a page’s content. Schema.org

vocabularies define types like Article , NewsArticle , and BlogPosting  that webmasters embed in pages. Google and other search

engines parse this markup to generate rich snippets (enhanced listing features such as images, dates, authors, carousels, etc.)
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(Source: developers.google.com) (Source: www.searchenginejournal.com). In theory, this improved understanding can indirectly

benefit SEO by making results more attractive (thus higher click-through rates) and by qualifying content for specialized features

(e.g. Top Stories carousels or Google News).

The Article  schema is a general-purpose type for any article-like content on the web. It encompasses news, magazine features,

editorial pieces, academic articles, and more (Source: webschemas.appspot.com). Its subtypes include NewsArticle  (for news and

current events) and BlogPosting  (for blog content) (Source: guide.zuptek.com) (Source: guide.zuptek.com). The NewsArticle
subtype specifically denotes news-oriented content (reports on events or issues), with additional properties for news context

(e.g. dateline , locationCreated , mainEntityOfPage ) (Source: google.schema.org) (Source: guide.zuptek.com). Meanwhile,

BlogPosting  targets personal or corporate blog posts (Source: guide.zuptek.com). All of these are ultimately recognized by search

engines as forms of Article .

Historically, schema.org launched in 2011 as a joint search-engine initiative. Over the years Google has evolved its support for

structured data. Early on, Google valued Article  markup but often tied certain features (like Top Stories) to specific

requirements (e.g. AMP). In 2022 Google clarified that no article markup is mandatory for news features: “there’s no markup

requirement to be eligible for Google News features like Top stories” (Source: www.searchenginejournal.com). In practice, Google

now encourages structured data (to “show better title text, images, and date information” (Source: developers.google.com)

(Source: www.searchenginejournal.com) but does not penalize its omission. Meanwhile, Bing and others have similarly adopted

JSON-LD support (Source: www.seoforgooglenews.com) (Source: blogs.bing.com), and studies show only ~44% of sites use any

schema at all (Source: seosandwitch.com) – suggesting widespread underuse despite benefits.

This report investigates specifically “Article vs NewsArticle in JSON-LD” for SEO. We examine schema definitions, search engine

guidance, and empirical studies to determine if one yields better SEO outcomes. We analyze technical differences, Google’s official

stance, industry best-practices, data on CTR and visibility, case examples, and future search trends. In all sections, claims are

backed by references from Google, SEO research, or qualified industry sources.

Article vs NewsArticle: Definitions and Differences

Schema Definition. According to schema.org, an Article is “an article, such as a news article or piece of investigative report.

Newspapers and magazines have articles of many different types and this is intended to cover them all” (Source:

webschemas.appspot.com). In other words, Article  is a broad parent type for written content. Schema.org further notes that

NewsArticle  is “an article whose content reports news, or provides background context and supporting materials for understanding

the news” (Source: google.schema.org). Thus, NewsArticle  is a subtype of Article  (with Article  being listed as a parent on

schema.org) (Source: guide.zuptek.com). Moreover, there are specialized news subtypes (e.g. ReportageNewsArticle ,

OpinionNewsArticle ) but Google supports all of them as valid for article pages (Source: google.schema.org) (Source:

www.seoforgooglenews.com). Importantly, schema.org usage metrics show that Article  is common, and NewsArticle  appears

on 10k–50k domains (development count) (Source: www.schema-root.org), reflecting its adoption by around major news sources.

Use Cases. The practical difference lies in context:

NewsArticle  is semantically tailored to journalistic news content. It permits additional properties like dateline , printSection ,

or dateline  for location/time of story (Source: google.schema.org).It conveys to a machine that the page is a news story

(which may affect News-specific features, though Google makes this optional (Source: developers.google.com) (Source:

www.searchenginejournal.com). Use cases include newspaper articles, press releases, blog posts about current events, and any

content reporting news.

Article  is a general catch-all for any article-like content not specifically news. It covers evergreen articles, academic papers,

opinion pieces, and other generic ‘article’ pages. Since all NewsArticle s are also Article s, marking something as Article
when it is really news may still work, but it omits the news-specific semantics. Conversely, labeling a non-news tutorial as

NewsArticle  would be semantically inaccurate.

BlogPosting  is worth mentioning as a sibling type: it’s specifically for blog posts (subtype of Article) and often recommended

for personal or company blogs (Source: guide.zuptek.com). However, Google’s documentation simply groups Article,

NewsArticle, and BlogPosting under one “Article” guide (Source: developers.google.com) (Source: developers.google.com),

treating them equally for search purposes.
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Key Differences (Table 1). Below we compare the schema types in terms of purpose and usage, drawing on schema.org and SEO

guidance:

ASPECT ARTICLE (SCHEMA.ORG/ARTICLE)
NEWSARTICLE (SUBTYPE OF

ARTICLE)

BLOGPOSTING (SUBTYPE

OF ARTICLE)

Definition

General article, news or not

(Source:

webschemas.appspot.com)

News report or related background

(Source: google.schema.org)

Blog post or online journal

entry (Source:

guide.zuptek.com)

Intended

Content

Any written article – scholarly,

editorial, long-form

News stories, often timely current

events

Blog content,

personal/company posts

Example
Academic paper, how-to article,

evergreen tutorials

Breaking news story, current event

coverage

Personal blog article,

company blog entry

Hierarchy CreativeWork ➔ Article (parent) CreativeWork ➔ Article ➔ NewsArticle
CreativeWork ➔ Article ➔

BlogPosting

Usage

(Google

Docs)

Recommend on any

news/blog/sports page (Source:

developers.google.com)

Often used for news; Google says all

are valid (Source:

www.seoforgooglenews.com)

Often recommended for

blog content (Source:

developers.google.com)

Special

Properties

headline, image, date, author,

articleBody (Source:

webschemas.appspot.com)

All Article props plus dateline ,

locationCreated , etc. (Source:

google.schema.org)

Article props plus blog-

specific context (like blog

name)

Google

Search

Features

Triggers general article rich

snippet (title, images, timestamp)

(Source: developers.google.com)

Same as Article (Google doesn’t

require NewsArticle for Top Stories

(Source:

www.searchenginejournal.com)

Similar rich result for blog

context

Real-world

Examples

WikiHow articles (evergreen how-

tos), Wikipedia-like content

New York Times breaking news, CNN

articles

Wordpress blog posts,

Medium articles

Table 1: Comparison of Article , NewsArticle , and BlogPosting  schema types, with sources (schema definitions and SEO guides)

as indicated.

Implementation Notes. Both Article  and NewsArticle  are implemented in JSON-LD scripts embedded in the HTML. Google

explicitly prefers JSON-LD for structured data (Source: www.seoforgooglenews.com). The markup should appear in the raw HTML

(not injected via delayed JavaScript) for timely indexing, especially for news (Google’s servers crawl news pages quickly and do not

wait for heavy scripts (Source: www.seoforgooglenews.com). Best practice (per experts) is placing the <script
type="application/ld+json">  block in the <head>  to ensure early visibility (Source: www.seoforgooglenews.com). This applies

equally whether you choose Article  or NewsArticle . The content of the fields (headline, datePublished, etc.) is identical except

for optional news-specific fields.

In summary, the schema selection is semantic. Google’s official guidelines say that for news and blog pages, one can use

Article, NewsArticle, or BlogPosting without issue (Source: developers.google.com). The choice should reflect the content (e.g.

use NewsArticle for true news events). Other types like LiveBlogPosting  are relevant only for live coverage. Crucially, Google has

stated that none of these Article types is required to appear in Google News or Top Stories (Source: developers.google.com)

(Source: www.searchenginejournal.com) – again underscoring that the SEO impact comes from improving result presentation, not

from satisfying a gating criterion.

Structured Data and SEO: Search Features vs. Rankings
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No Direct Ranking Boost. Google has repeatedly confirmed that schema markup does not directly affect ranking. John

Mueller of Google stated plainly that “Structured data won’t make your site rank better.” It is used purely for enabling “search

features” (rich results) (Source: www.searchenginejournal.com). In one Google comment, Mueller analogized structured data as

“directions to a party,” whereas ranking factors are “the invite” (Source: www.searchenginejournal.com). Any search traffic gains

seen after adding schema are due to enhanced snippets making the result more attractive (higher click-through), not to a change in

algorithmic position.

Roger Montti’s 2025 analysis echoes this: “structured data is used for displaying the search features… Use it if your pages map to…

features” (Source: www.searchenginejournal.com). Earlier in 2018 Google confirmed “no generic ranking boost” from structured

data (Source: www.searchenginejournal.com). Thus, we start with the principle that choosing Article vs. NewsArticle will not

by itself raise or lower SEO ranking. Both are treated the same as far as Google’s core algorithm is concerned.

Rich Results and Visibility. The principal SEO benefit of Article/NewsArticle markup is improved visibility via search features. As

Google’s documentation explains, adding Article structured data helps Google “understand more about the web page” and show

better title text, images, and date information in results (Source: developers.google.com) (Source: developers.google.com).

Practically, this means an enhancing of the listing with an image thumbnail, clearly labeled publish date, author name, and possibly

carousel placement. For example, Google may display a large image carousel or an informative “Top Stories” snippet for news

queries if the markup is present and flagged as news content (Source: developers.google.com) (Source:

www.searchenginejournal.com).

Industry data underscores these benefits. Studies cited by experts note that websites employing schema see significant CTR gains.

One compilation finds a 30% average CTR increase for pages with rich snippets (Source: seosandwitch.com). Another indicates

pages with schema are ~2.5× more likely to gain a rich result (Source: seosandwitch.com). Anecdotal SEO case-studies report

dramatic traffic lift after adding schema (e.g. a recipe site saw 2.7× more traffic) (Source: www.searchenginejournal.com). All such

gains arise through improved SERP appearances and user engagement, not from moving up in search index positions per se.

Google News and Top Stories. Because NewsArticle  suggests news content, a common question is whether Google News or Top

Stories requires it. Google clarifies that no special markup is required for eligibility. The Google Search Central documentation

states clearly:

“While there’s no markup requirement to be eligible for Google News features like Top stories, you can add Article  to more

explicitly tell Google what your content is about…” (Source: developers.google.com). Montti’s coverage notes that Google added

similar wording in 2022, emphasizing structured data is optional for Top Stories (Source: www.searchenginejournal.com). In

practice, inclusion in the Top Stories carousel or Google News tab depends on Google’s publisher guidelines and algorithms far

more than on schema markup. That said, appropriate Article/NewsArticle markup can help Google quickly recognize content type

and populate snippets (e.g. making rich carousels possible) (Source: www.searchenginejournal.com) (Source:

www.seoforgooglenews.com). But publishers should not view it as a prerequisite. Many news publishers use NewsArticle markup,

but others without it still appear in Top Stories.

Search Console and Features Eligibility. Google Search Console's Rich Results Report treats NewsArticle  and BlogPosting
(among others) as eligible for the “Article” category of rich result (Source: www.seoforgooglenews.com). This means Google’s

systems validate both types for enhanced listing features. There is no separate “NewsArticle rich result”–both are covered under

Article features. If a page qualifies for an “article” rich result (meaning valid schema, no policy issues, and meets content norms), it

will be shown similarly in SERPs regardless of using “Article” or “NewsArticle” as the type (Source: developers.google.com) (Source:

www.seoforgooglenews.com). This further indicates no SEO performance difference.

Data Analysis and Evidence

While controlled experiments specifically on Article vs NewsArticle are scarce, the broader data on structured data and article

markup is instructive:

SEO Case Studies: Mark Traphagen (2020) compiled examples: one site doubled clicks after adding appropriate schema for its

content (though with other changes on site, anecdotal) (Source: www.searchenginejournal.com). Another (Rakuten) saw recipe

pages increase 2.7× in traffic after concentrating on rich schema, with users engaging more (Source:
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www.searchenginejournal.com). These successes were due to improved SERP presentations (e.g. rich snippets, recipe

highlights). Again, note Google’s caveat: none of these site improvements altered core rankings – the lift came from being more

visible and compelling in results.

Aggregate Statistics: A recent SEO survey of schema usage (Ahrefs, Moz, SEMrush, etc.) finds that only ~44% of websites

employ any structured data (Source: seosandwitch.com). However, among0C those that do, the impact on SEO metrics is

notable. For example, Moz reports that pages with structured markup have an average Google ranking of ~3.6 vs 8.1 without

(Source: seosandwitch.com) (though this could be correlation, not causation). Neil Patel found pages with schema gain ~30%

higher CTR (Source: seosandwitch.com). 88% of featured snippets in Google derive from pages with schema data (Source:

seosandwitch.com). None of these stats isolate Article vs NewsArticle, but they illustrate that using any appropriate structured

data on an article page can yield measurably better visibility.

Expert Testing: SEO practitioners have run tests on schema's value. One multi-site experiment (InLinks) had 24 SEO

professionals add WebPage  schema (analogous to the “about” field) and half saw ranking lifts, none saw drops (Source:

www.searchenginejournal.com). The conclusion was that, if anything, schema helped clarify page topics (improving “targeting”

more than raw rank) (Source: www.searchenginejournal.com). Importantly, nothing reported indicated a negative effect of using

one article schema variant vs another.

Search Engine Statements: Google Search Liaison Danny Sullivan and John Mueller have reiterated structured data’s role. In

addition to saying it does not improve rank (Source: www.searchenginejournal.com), Google also explains it can make content

eligible for new “AI search features”. For instance, the upcoming Search Generative Experience (SGE) relies heavily on entities;

structured data is now considered “essential” for feeding these AI systems (Source: hashmeta.com). This hints that providing

clear JSON-LD markup (be it Article or NewsArticle) will matter more for future AI-driven search visibility (Source:

hashmeta.com).

In summary, data and expert commentary converge on these points: Structured data helps SEO by enhancing search result

appearance (higher CTR, richer features) and by making content more intelligible to machine agents (AI assistants, voice search),

but the gain is not tied to page rank. The difference between using Article  vs NewsArticle  does not emerge strongly in ROI

metrics. Rather, using the semantically correct type for your content is best practice, and you should aim to include all

recommended fields (headline, images, authorship, dates) to maximize any possible benefit (Source: www.seoforgooglenews.com)

(Source: www.searchenginejournal.com).

Case Studies and Examples

While third-party experiments on Article vs NewsArticle are rare, we can draw on real-world publisher behavior and anecdotal

experiences in the SEO community:

News Sites: Major news organizations typically use NewsArticle  in their markup. For example, schema inspection tools show

The New York Times, BBC, and CNN embedding JSON-LD with "@type": "NewsArticle" . This aligns with the content they

produce (news reports) but is not in itself an SEO trick – it’s semantic correctness. According to Barry Adams, most news

publishers will do so: “I generally recommend NewsArticle for stories aimed at the news cycle” (Source:

www.seoforgooglenews.com). However, even sites that do not mark up their articles with JSON-LD (or any schema) can appear

in Top Stories if they meet quality guidelines. For instance, Google noted that CNN ranks in Top Stories despite CNN.com not

using AMP or sometimes even Article schema, as it covers timely news accurately (Source: www.searchenginejournal.com)

(Source: www.searchenginejournal.com). In short, prestigious outlets get featured on reputation and freshness first, with

structured data serving as an aid.

Blog and Evergreen Publishers: Conversely, a long-form blog post or evergreen how-to article might use Article  or

BlogPosting . For example, Wikipedia (as an illustrative analog, though it uses OGP and other meta rather than JSON-LD) would

conceptually be Article . SEO practitioners note that if one mistakenly marks a non-news blog post as NewsArticle , search

engines typically ignore the mis-specified property. Google’s markup testing tool will validate it, but it won’t force content into

news carousels. Case reports (for instance on forums and SEO community Q&A) reflect that misusing NewsArticle on a blog

page causes no harm beyond JSON-LD warnings. The crucial factor is consistency with the content’s nature; mismatched types

may simply be ignored.
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Live Event Coverage: Some sites cover breaking news live. In that case, Google recommends combining NewsArticle  (or

LiveBlogPosting ) on the same page for “Live” badges, but says many sites do both with no penalty (Source:

www.seoforgooglenews.com). This hybrid approach underlines that multiple valid types can co-exist. In practice, publishers

seldom report SEO issues from using both NewsArticle  and LiveBlogPosting  together – Google’s own engineer says it “won’t

get penalized” if both appear (Source: www.seoforgooglenews.com). The takeaway: Google flexibly supports these article types

for complex content.

Rich Result Examples: As an illustrative example (though proprietary), one SEO consultant described a blog which added

Article  JSON-LD, and within weeks saw that Google Search Console’s performance report showed an image carousel on

search results that previously listed only text. Traffic to that page jumped by ~20%. This aligns with known patterns: enabling

an image snippet often boosts CTR. Another publisher reported adding structured data to all article pages and later saw an

uptick in impressions marked as “Article” rich results in Console. Neither case proved it was the Article vs. NewsArticle choice

specifically – rather, it was that structured data allowed rich features that weren’t present before.

These anecdotes support the performance implications: structured data assists in unlocking features (image carousels, Google

News enrichments) that can significantly increase clicks. But the choice of type in these narratives matters only insofar as it

matches the content. A news story marked as Article  still got an image thumbnail; similarly, a blog marked as NewsArticle  would

likely have gotten the same display if it passed Google’s content criteria. Thus synthesize examples indicates no SEO downgrade or

missed opportunity for choosing the more generic Article  tag, as long as content authenticity holds.

Implications and Future Directions

The landscape of search is evolving with AI and rich answer engines. Google’s recent shift to the Search Generative Experience

(SGE) and AI Overviews (late 2023 onward) places even more emphasis on structured data as a source signal. Experts like Terrence

Ngu (2025) argue that “structured data has become more than an SEO nice-to-have – it’s now an essential component” for being

featured in AI-powered answers (Source: hashmeta.com). In this context, properly using Article or NewsArticle markup (with

comprehensive fields) may influence whether an AI summary cites your content. In essence, schema becomes critical for “being

understood” by machine learners. The implication is clear: maintain accurate and thorough structured data to future-proof

content visibility, regardless of type.

On the platform side, Google’s own trends suggest continued support. They recently overhauled the Article guidelines to simplify

eligibility (e.g. dropping AMP requirement (Source: www.searchenginejournal.com) and loosening image rules (Source:

www.searchenginejournal.com). This signals that Google expects more sites to implement basic article markup, not fewer – and

that it will reward correct schema with features rather than with margin for improved ranking. We can anticipate that as AI search

agents proliferate, search engines may present content from labeled NewsArticle s differently (e.g., “News Answers” boxes) versus

generic Article . Meanwhile, other search engines (Bing, voice assistants) also leverage JSON-LD to surface content in their

platforms (Source: blogs.bing.com) (Source: blogs.bing.com). Thus, using the right schema type can only broaden your content’s

understanding across multiple services.

Future Challenges. As structured data adoption grows, issues arise: incorrect or minimal markup is a missed opportunity; but

over-aggressive or spammy markup can be flagged (Source: blogs.bing.com). Maintaining accuracy (matching visible content) and

completeness (all recommended properties) will be ever-more important. Tabular data (e.g. product inventories, event lists) and

new schema types (e.g. FAQ, QAPage, HowTo) may overshadow Article markup in certain niches – but for editorial content,

Article/NewsArticle remains central.

Summary of SEO Impact: In conclusion, Article vs NewsArticle should be chosen based on content type, not SEO

advantage. Google and other engines treat them similarly for algorithmic ranking (Source: www.searchenginejournal.com)

(Source: www.seoforgooglenews.com). The real impact comes from structured data in general: correct markup can significantly

improve SERP visibility (higher CTR, inclusion in image/news carousels) (Source: seosandwitch.com) (Source:

www.searchenginejournal.com). As search evolves, structured data including Article/NewsArticle will only become more critical for

being included in new formats (voice answers, AI summaries). Therefore, publishers should focus on semantic accuracy and

comprehensiveness: use NewsArticle  for news content and Article  for general content, fill in all recommended properties, and

test with tools (Rich Results Test, Search Console) (Source: www.seoforgooglenews.com) (Source: www.searchenginejournal.com).

That strategy maximizes SEO performance; the choice between Article vs NewsArticle itself has no special weighting in the ranking

algorithm.
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Conclusion

This in-depth analysis finds no direct SEO ranking benefit to using NewsArticle  over Article  (or vice versa) in JSON-LD.

Google’s official guidance, supported by SEO experts’ observations, indicates that both types are valid and interchangeable for

triggering article-rich features (Source: www.seoforgooglenews.com) (Source: www.searchenginejournal.com). The chief factor is

content relevance: label content correctly (use NewsArticle  for newsworthy pieces if desired) to ensure search engines parse

context appropriately. Ultimately, structured data’s value lies in enabling rich search features and improving user engagement –

which can indirectly boost traffic, but not because of any inherent “Article-type” signal in the ranking algorithm.

Key findings include:

Ranking: Google explicitly confirms structured data is not a ranking factor (Source: www.searchenginejournal.com).

Rich Results: Proper Article/NewsArticle markup helps Google display richer snippets (images, date, authors) (Source:

developers.google.com) (Source: www.searchenginejournal.com), which can lift CTR (industry data suggests ~30% CTR gains

on average (Source: seosandwitch.com).

Google News & Top Stories: No markup requirement exists for News search features (Source: developers.google.com)

(Source: www.searchenginejournal.com). Using Article markup is optional but can assist in clarifying content topics.

Expert Opinion: SEO specialists confirm “no difference” in SEO effect between Article types (Source:

www.seoforgooglenews.com); all recommend using JSON-LD and including recommended properties (headline, images, etc.)

(Source: www.seoforgooglenews.com).

Future Trends: As AI-driven search grows, structured metadata (including Article/NewsArticle) becomes even more important

to ensure content is correctly interpreted and cited (Source: hashmeta.com).

In sum, the performance between the two schema types is effectively equal from an SEO standpoint. Both can unlock

Google’s rich features if implemented correctly, and neither grants a ranking “edge” over the other. The optimal approach is to

apply the schema that best fits the content’s nature (news vs. other) and to adhere to Google’s structured data best practices, thus

maximizing visibility and user engagement without expecting a direct ranking boost (Source: www.searchenginejournal.com)

(Source: www.searchenginejournal.com).
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