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Executive Summary

ChatGPT and other Al “answer engines” have dramatically altered the search landscape, creating a new need for rank tracking that
goes beyond traditional SEO. Al-driven search platforms like OpenAl’s ChatGPT (with web access) and Google’s Search Generative
Experience (SGE) return summarized answers with cited sources rather than just blue-link listings (Source: robertgoldenowl|.com)
(Source: searchengineland.com). This shift means that monitoring a website’s visibility now involves checking whether Al assistants
mention or cite a site in response to relevant queries. ChatGPT rank tracking software is an emerging category of tools
designed for this purpose: they query Al chatbots with particular prompts and analyze the responses to see if and how a given

brand or URL appears. Unlike classic rank trackers that simply log position in Google or Bing SERPs, ChatGPT trackers log Al
answers - including brand mentions, recommended resources, and answer ordering - and surface insights (e.g. “your brand was
ranked 3rd in the Al answer to query X”) (Source: robertgoldenowl.com) (Source: www.advancedwebranking.com).

This report provides an in-depth survey of ChatGPT rank tracking: its historical context, current state, system designs and methods
for building a tracker, and future implications. We review the evolution of SEO and search engines, the rise of Conversational Al
search (ChatGPT, Bing Chat, Google's generative search), and why businesses care about their Al search presence. We examine
existing approaches and tools (ranging from scraping ChatGPT directly to using search APIs and Al plugins) and outline technical
architectures for a custom tracker. New research findings are integrated - for example, a 2025 study found only ~62% overlap
between top Google-ranking sites and ChatGPT answer visibility (Source: searchengineland.com), underscoring that
traditional SEO success does not automatically translate into Al-answer visibility. We also tabulate leading tools and compare their
features. Case studies and examples (such as scrapeless’s ChatGPT scraping demo (Source: www.scrapeless.com) illuminate how a
tracker can extract “ChatGPT ranking” data. Finally, we discuss how ChatGPT rank tracking affects digital marketing strategy, and
how it will continue to evolve with Al search. All claims and data are supported by recent studies, industry analyses, and expert
commentary.
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Introduction

Search engine optimization (SEO) has long relied on rank tracking software to measure a website’s position for given keywords on
major search engines like Google and Bing. For decades, tools such as SEMrush, Ahrefs, and Google Search Console have provided
daily snapshots of where a page ranks in the “blue-link” organic listings. However, the emergence of Al-powered chat search (e.g.
ChatGPT, Bing Chat, Google SGE) -- which returns prose answers compiled from various sources -- is redefining what it means to
“rank.” In this new paradigm (often called Generative Al Optimization or Answer Engine Optimization (Source:
robertgoldenowl.com), visibility is about being mentioned or cited in an Al assistant’s answers, not just appearing high in a link list.
Consequently, SEO practitioners are developing ChatGPT rank tracking software: systems that query Al chatbots for chosen
prompts and analyze the responses to determine whether a brand, URL, or content appears, and in what position among the

recommended items (Source: robertgoldenowl.com).

This report explores the full scope of this emerging field. We begin with background on traditional rank tracking and the rise of Al
search, then survey key differences between Google’s link-based search and ChatGPT’s generative answers. We review why
companies care about tracking their ChatGPT (and Al) “rank” - citing user statistics and industry forecasts - and we examine early
tools and metrics in use. The core of this report discusses how to build a ChatGPT rank tracking system: from selecting
prompts and obtaining data to storing results and presenting analytics. We present concrete technical approaches (such as
scraping ChatGPT via Web automation versus using search APIs), outline best practices, and identify challenges (e.g. rate limiting
and compliance). Throughout, we incorporate data and examples. Where possible we include full citations to authoritative sources,
including industry analyses, academic-like studies, and statements by experts or known practitioners. Ultimately, the goal is to
create a comprehensive, evidence-driven blueprint for understanding and implementing ChatGPT rank tracking, suitable for
technical SEO teams, marketers, or developers working in this space.

Historical Context: SEO and Rank Tracking

Since the mid-1990s, search engines have evolved rapidly. Early search had no consistent ranking methodology, but Google’s
PageRank algorithm (introduced 1998) brought link analysis and keyword relevance to the fore. By the 2000s-2010s, organic
ranking became dominated by dozens of factors (backlinks, content relevance, user engagement, etc.). SEO tools matured to track
these results: classic rank trackers simply issue predefined queries to Google, poll where a given site’s keyword appears, and log
that position over time. As one comprehensive review notes, “tracking your website’s visibility is no longer just about Google’s blue
links” (Source: robertgoldenowl.com). Traditional rank trackers provide the foundation of SEO reporting: they give keyword

positions, search volume, traffic estimates, and historical trends. Agencies depend on them to gauge progress and competitor
benchmarking.

However, Al-powered chat search has disrupted this convention. Since late 2022, tools like OpenAl’'s ChatGPT, Microsoft’'s Bing
Chat (powered by GPT-4), and Google’s SGE (Search Generative Experience) have offered users answers synthesized from multiple
sources. These platforms typically take natural-language queries and respond in paragraphs or lists, often citing sources inline or at
the end (Source: searchengineland.com). Instead of linking to dozens of pages, the answer engine presents a single aggregated
answer, much like you might get from a human expert. From the SEO perspective, this means visibility doesn’t just mean being in
the top-10 links - it could mean being the source that ChatGPT’'s answer is based on, or being one of the items ChatGPT
recommends. It also means that content created in anticipation of Al summarization (e.g. well-structured, referenced pages) could

be favored.

The concept of “ChatGPT rank tracking” (also called Al SERP tracking or Generative Al Optimization (GEO)) arose as SEO
professionals recognized that a new parallel strategy is needed for Al search results (Source: robertgoldenowl.com) (Source:
robertgoldenowl.com). A critical insight is that traditional SEO and ChatGPT performance are related but not identical. For example,
a recent study across multiple industries found only a 62% overlap between web pages ranking on Google’s first page and

pages mentioned by ChatGPT (Source: searchengineland.com). In other words, even if a brand ranks #1 in Google for a
keyword, ChatGPT might not cite that brand’s page at all. This underscores that tracking Al rankings (and optimizing_for them is a
distinct task from classic SEO.
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ChatGPT and Al-Powered Search

ChatGPT’s Emergence

OpenAl’'s ChatGPT debuted in November 2022 and quickly achieved viral growth, reaching tens of millions of users in months. By
mid-2024, it was clear ChatGPT was a major new channel for information. As of August 2024, ChatGPT had roughly 200 million
weekly active users (Source: www.searchenginejournal.com).ChatGPT conversational sessions grew into a mass-use

phenomenon: billions of prompts were being sent each day (Source: explodingtopics.com). Industry analyses project hundreds of

millions of users by late 2025; one estimate claims ChatGPT.com receives on the order of ~5 billion page visits per month (and
users generate ~2.5 billion prompts daily) (Source: explodingtopics.com). Given the sheer volume, brand mentions in ChatGPT
responses could represent a new source of millions of brand impressions or clicks[16].

However, unlike web search, early ChatGPT (versions 3.5, 4 without browsing) did not draw on the live web and did not cite
sources. Its answers were based on training data and were only up-to-date through the knowledge cutoff (mid/late 2021). As a
result, early Al answers were not seen as replacing search engines. Starting in mid-2023, ChatGPT gained web access capabilities:
OpenAl tested web browsing and search plugins, allowing ChatGPT to fetch and cite up-to-date information. In October 2024,
OpenAl launched “ChatGPT Search” (also called SearchGPT), an integrated search interface powered by GPT-4 that uses live
Bing search results under the hood (Source: www.searchenginejournal.com). In this mode, ChatGPT can answer queries by using
current web data: it retrieves top search results (typically from Bing’s index) and synthesizes them into an answer, complete with
hidden citations and a “Sources” sidebar (Source: searchengineland.com) (Source: searchengineland.com). (Users have observed
that ChatGPT Search pulls about 12 results and reconstructs them into prose (Source: searchengineland.com).) This launch means
ChatGPT answers are now truly within the search ecosystem.

Differences from Traditional Search

Al chat search fundamentally differs from classic Google search in several ways. Key distinctions include:

- Ranking Data Source. Google and Bing use proprietary algorithms that rank web pages by relevance, authority, engagement,
etc. ChatGPT Search, however, uses Bing’s search index as its raw material: it queries Bing (Microsoft’s index) and then
processes the results with GPT-4 to produce an answer (Source: searchengineland.com) (Source: searchengineland.com). In
practice, this means Google’s rank algorithms and ChatGPT’s Al-driven answer algorithms can yield very different “top results”
even for the same query. As Search Engine Land notes, “ChatGPT Search tapping into Bing’s index” makes Bing suddenly an
SEO priority (Source: searchengineland.com). In fact, ChatGPT Search results have been found to align more closely with Bing
than with Google for identical queries (Source: searchengineland.com).

« Presentation of Results. Traditional search returns a ranked list of links (SERP), with separate snippets. ChatGPT returns a
narrative or bullet-point answer, often explaining the topic. The links (sources) ChatGPT used are hidden behind a
“Citations” view. For example, a user querying “best desktop monitors” on Google sees a list of websites; the same query on
ChatGPT Search yields one aggregated answer (maybe listing top models), with an explicit “Sources” section (glyph) that opens
multiple cited links (Source: searchengineland.com). Thus the output format differs: ChatGPT's “search results” are sentences,
tables, lists, and citations embedded in the answer, not page URLs in order.

. Content Preference. ChatGPT answers appear to favor long-form, authoritative content. In tests, SEO practitioners found that
ChatGPT often selects thorough articles or guides rather than thin product pages. For instance, a company found its site
(ranked top on Google for “long range e-bike”) did not even appear in ChatGPT’s answer (Source: searchengineland.com),
because ChatGPT pulled content from longer review articles. In general, Search Engine Land observes that ChatGPT “favors
long-form content over brand product pages” (Source: searchengineland.com). This suggests content strategy for Al may differ:
content with detailed explanations, structured sections, and broad coverage is more likely to be surfaced by ChatGPT.

« Citation of Sources. Google sometimes highlights “featured snippets” or knowledge graph info, but usually providing site
links. ChatGPT (in Search mode) always includes references: each answer is backed by explicit sources. OpenAl’s Ul even has a
“Sources” button that opens a sidebar listing the URLs it used (Source: searchengineland.com). For rank tracking, this means
one can see which sites ChatGPT considered authoritative for a query. A tool can scrape those citations directly - a feature
traditional SEO cannot easily offer for Google results. For example, in one scraped ChatGPT answer, we saw sources from

Capterra, SaaSHub, G2, etc (Source: www.scrapeless.com), revealing exactly where ChatGPT drew its information.
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User Intent and Interaction. Google search is primarily keyword-driven. ChatGPT is conversational. A user can ask follow-up
questions or rephrase, but rank trackers typically use fixed prompts. While Google heavily weights exact queries and technical
factors, ChatGPT interprets the intent and may blend query types (e.g. “explain” or “compare”). However, studies show
ChatGPT’s answers are relatively stable: one analysis found that query intent type (exploratory vs transactional vs brand query)
did not strongly change the web-page overlap, with overlap hovering around ~62% for all categories (Source:
searchengineland.com).

Local and Personalization Effects. Google strongly personalizes and localizes results (maps pack, local business listings).
ChatGPT, by contrast, is currently agnostic to location unless specifically asked. ChatGPT Search will cite general “trusted
sources” and may ignore local merchants unless they appear in its crawl (Source: searchengineland.com). For example,
ChatGPT often draws from widely reputable sites; a small local shop might be invisible in Al answers even if #1 in Google’s local
pack.

Because of these differences, SEO rankings do not directly translate to ChatGPT visibility. A new study (“SEO # GEO")
quantified this: among major brands, those on Google's first page were mentioned in ChatGPT’'s answers only 62% of the time
(Source: searchengineland.com). Moreover, when they did appear, their position in the ChatGPT answer bore almost no relation to
their Google rank (correlation = 0.034 (Source: searchengineland.com). In practice, this means a site could be #1 on Google for

“best running shoes” yet not even be cited when ChatGPT is asked the same. SEO experts interpret this to mean companies need a

separate strategy for Al search (Source: searchengineland.com) (Source: robertgoldenowl.com).

The Need for ChatGPT Rank Tracking

Why should a business care about “ranking” in ChatGPT? Several factors make this a critical new channel:

Huge and Growing Audience. As noted, ChatGPT’s user base is enormous. By mid-2025, it was consistently seeing billions
of visits per month (Source: robertgoldenowl.com) (Source: explodingtopics.com). One industry analysis cited ~1.4 billion+
visits per month midway through 2025 (Source: robertgoldenowl.com), while other estimates (using different metrics) claim
ChatGPT.com had ~4.6 billion visits monthly by Oct 2025 (Source: explodingtopics.com). Even if metrics differ, it is clear that a
substantial audience is using Al chats to answer questions. For many queries that once went to Google, users may now first ask
ChatGPT. Missing out on visibility there risks losing exposure to the part of the market that now “searches” with Al.

Impact on Customer Decisions. People increasingly turn to ChatGPT for product and service recommendations. For example,
users ask “What's the best CRM tool?”, “Which digital marketing agencies are top-rated?”, or “Alternatives to X software?”.
ChatGPT often responds with ranked lists and advice. If a brand’s product is mentioned by name in that answer (or is given as
item #1, #2, etc.), that can directly drive traffic and credibility. Conversely, if ChatGPT recommends only competitors, a
company has no visibility in that query channel. As one SEO expert noted (citing Neil Patel’s data), having a mention in
ChatGPT answers could be like “capturing up to 1.4 billion visitors per month” (Source: robertgoldenowl.com). In a modern
funnel, being absent from Chat answers means missing those referrals.

Parallel SEO Channel. ChatGPT has not replaced Google; indeed, data suggests 95% of ChatGPT users also use Google, even
if only ~15% of Google users use ChatGPT (Source: robertgoldenowl.com). Google still processes far greater query volume (tens
of billions of visits/month (Source: robertgoldenowl.com). Nevertheless, ChatGPT and other Al assistants have become a parallel

discovery channel. SEO veterans now say “SEO isn’'t dead - it's diversifying” (Source: robertgoldenowl.com). Marketers must do

“both traditional and Al search” optimization (Source: robertgoldenowl.com). This has led to buzz terms like A/ SEO, Answer
Engine Optimization (AEO), and Generative Al Optimization (GEO) (Source: robertgoldenowl.com). Essentially, the algorithms
that determine visibility have changed; where older SEO focused on backlinks and keywords for SERPs, GEO involves content
formats, factual accuracy, and semantic presence in Al.

Competitive Intelligence and Stakeholder Reporting. From a business perspective, rank trackers help answer strategic
questions. E.g.: Which queries is our brand being cited in by ChatGPT? Are we “winning” in the Al conversation on key topics?
How do our products and content compare to competitors in Al answers? These are critical questions for marketing and PR
teams. Without specialized tracking software, such analysis would require manual querying of ChatGPT for many prompts - a
tedious, unscalable process. Automated rank trackers save time and reveal trends (e.g. “Our brand mentions in ChatGPT
answers have risen 20% in the last month”). As one marketing expert put it, anyone relying on organic traffic “should pay

attention to ChatGPT” because answering queries via Al can now shift significant user attention (Source: robertgoldenowl.com).
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In short, ChatGPT rank tracking is needed because Al search is a high-stakes new battleground. It is analogous to how SEO
teams 20 years ago realized they needed rank trackers for Google; today they need trackers for Al itineraries. Companies that
measure and optimize ChatGPT visibility gain first-mover advantage in a channel likely to keep growing.

ChatGPT Rank Tracking Tools: Landscape

As ChatGPT and Al search gained prominence, toolmakers moved quickly. Many existing SEO platforms have added “Al monitoring”
features, and new startups have emerged specifically for Al chat rank tracking. Key examples include:

. Traditional SEO Platforms with Al Extensions: Established tools like SEMrush, Ahrefs, Moz, SE Ranking, and Nightwatch
have introduced features to cover Al search. For instance, SEMrush’s Position Tracking now offers an Al add-on that includes
ChatGPT, Google’s Al Overviews, and Bing Al in its data (Source: aug.io). Ahrefs launched “Brand Radar”, which brings in Al-
driven mentions and Share-of-Voice tracking (Source: aug.io). SEOMonitor provides tracking for Google’s generative overviews.
These are essentially extensions of classic rank trackers: they index content for Al-generated summaries and report how often
your site is included. For example, one tool table entry notes “Ahrefs Brand Radar - Al mention & SOV tracking; topic
clusters; competitor insights”, covering ChatGPT, Google Al, Perplexity, etc., at $99+/mo (Source: aug.io).

. Dedicated Al Search Trackers: Several newer services focus primarily on Al/ChatGPT tracking. AWR (Advanced Web Ranking)
now includes a ChatGPT Tracking module (Source: www.advancedwebranking.com). It “retrieves keyword rankings directly
from ChatGPT, giving you a clear view of your ranking performance in Al-powered responses” (Source:
www.advancedwebranking.com). Superprompt.com offers real-time multi-LLM tracking (ChatGPT, Claude, Bard, etc.) with
citation analysis. Morningscore launched a ChatGPT Rank & Citation Tracker specifically to “monitor specific prompts for
brand mentions” (Source: morningscore.io). These tools typically let you enter brands or keywords and then poll the Al to see if
your entity appears.

. Scraping and API Platforms: Some companies provide APIs or no-code solutions for extracting ChatGPT responses. One
example is Scrapeless’'s ChatGPT Scraper. Although marketed as a general tool, it effectively performs rank tracking: it takes
a prompt (e.g. “Top 10 alternatives to my brand?”) and outputs structured data about the ChatGPT reply, including an ordered
list of items and their ranks (Source: www.scrapeless.com). It also captures the cited sources and answer HTML for analysis. (In
a demo, Scrapeless’s scraper returned a JSON showing the ranked list of alternative tools with positions (Source:
www.scrapeless.com).) Thus, although not explicitly named “rank tracker,” the technology can be used to power one.

. Free and Emerging Tools: Other Al services have popped up. For example, LPagery offers a “Free ChatGPT Rank Checker” for
basic prompts, providing in-depth prompt and keyword monitoring (Source: aug.io). Nightwatch’s Al Tracking adds a ChatGPT
detection feature on top of its rank tracker (Source: aug.io). Industry round-ups list dozens of tools for “ChatGPT SEO rank
tracking” (Source: aug.io) (Source: aug.io). Many of these combine traditional SEO data with insights about Al answers.

To illustrate the variety, the table below names a few representative options and their focus:
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Al SOURCES
TOOL / PLATFORM NOTABLE FEATURES / PRICING

COVERED

. ChatGPT (via Tracks keyword positions on Google and Al platforms. Offers an Al add-on
Semrush Position . ] ) )
Trackin Bing), Google ($99/mo) to include ChatGPT data (Source: aug.io). Includes competitor
9 SGE, Bing Al analysis. Starting at ~$119/mo for core.
Ahrefs B d ChatGPT, Google Monitors brand mentions, share-of-voice, and topic clusters in Al answers
refs Bran
Rad Al, Perplexity, (Source: aug.io). Requires Ahrefs subscription ($99+/mo) plus ~ $699 setup for
adar
others brand tracker.

Designed to scan user-specified prompts and detect if the brand or URL appears
ChatGPT only in ChatGPT replies (Source: morningscore.io). Provides screenshot “proof” of
mention. Trial then ~$49+/mo (Source: aug.io).

Morningscore
ChatGPT Tracker

Retrieves rankings directly from ChatGPT answers for your keywords (Source:

Advanced Web ChatGPT + other
v a www.advancedwebranking.com). Offers a comprehensive dashboard of visibility

Ranking (AWR) Als

metrics for Al search. Subscription-based (enterprise).

These tools vary in capabilities, but common elements emerge: they all rely on querying the Al (or its sources) for given keywords
and then analyzing the output for brand presence. Some focus on brand citation tracking, while others try to reconstruct an Al-
based SERP-like ranking. Our forthcoming sections will unpack techniques for making such tracking possible, whether via scraping
or APIs, and how to interpret the resulting data.

Building a ChatGPT Rank Tracking System

Creating a custom ChatGPT rank tracker is an interdisciplinary task involving keyword strategy, data collection pipelines, text
processing, and analytics. Below we outline a step-by-step approach and key design choices. Each subsection describes a key
component, with notes on technical implementation (citing industry sources where relevant).

1. Defining Objectives and Queries

Identify Keywords/Prompts. Begin by choosing the queries you want to track. In classic SEO, one tracks known keywords. For
ChatGPT, however, the user might phrase queries in natural language or conversational form. You should brainstorm representative
prompts that users might ask of an Al assistant. For example, if you are an e-commerce retailer selling running shoes, prompts
might include “What are the best running shoes for marathon training?”, “Top 5 affordable running sneakers?”, or even questions
about related gear. Use historical search data (e.g. Google Search Console queries) and Chat-based queries (focus on questions,
comparisons, “alternatives to X", etc.). Also consider different intents: e.g. informational (“How do | choose running shoes?”) vs.
commercial (“What is the best deal on running shoes today?”). Capture follow-up prompts as well (“Follow-up: What about trail
running shoes?”).

Track Brand and Competitor Terms. Explicitly include prompts that mention your brand by name, as well as competitor brands.
Some rank trackers allow “brand queries” - e.g. “What are alternatives to [YourBrand]?” (Source: www.scrapeless.com).

Morningscore’s tracker, for instance, monitors specific prompts for brand mentions (Source: morningscore.io). In general, you want
to see if an Al answer mentions your brand in response to relevant questions. Also track generic terms in your niche, so you know
which competitors ChatGPT puts forward.

Localization and Language. Decide if you need to target specific languages or regions. Currently ChatGPT has limited
localization features, but if your market is not English-speaking, consider prompts in local language. A complete system might
manage prompts by locale (English ChatGPT, or Spanish prompts, etc.). For each keyword set, consider semantic variations
(synonyms, question forms, etc.) since Al understands intent rather than exact keywords.
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2. Querying the Al and Gathering Data

There are several approaches to get ChatGPT’s answers for the chosen prompts. The method you pick depends on cost, complexity,
and compliance considerations. We outline the main strategies:

A. Use ChatGPT Interface (Scraping). Since OpenAl's ChatGPT Plus/beta interface can now perform web searches, one can
programmatically feed it prompts and capture its replies. However, OpenAl does not provide an official API for ChatGPT Search.
Several companies have resorted to web automation (using headless browsers) to drive ChatGPT’s web interface. For example,
the scrapeless.com solution “ChatGPT Scraper” is explicitly described as “directly connected to OpenAl’'s ChatGPT interface” to
crawl conversation results (Source: www.scrapeless.com). Implementing this yourself would involve using a tool like Selenium or
Puppeteer to simulate a logged-in user typing prompts into chatgpt.com, then reading the chat transcript. Output should include
the answer text, any list elements, and citation links.

« Technical note: Scraping ChatGPT is challenging due to anti-bot measures. As Scrapeless notes, Al tools employ strong bot
detection (likely rate limits and behavior analysis) (Source: www.scrapeless.com). A robust scraper must often use proxy
rotation and stealth techniques (randomized user-agents, headless browser drivers that mimic normal browser behavior). For
example, Scrapeless states it solves “anti-detection” by using a browser-based scraping APl with proxy rotation (Source:

www.scrapeless.com). If building your own, consider libraries that manage browser fingerprinting or services that provide anti-
detection SDKs.

e Pros/Cons: Directly scraping ChatGPT gives authentic answers (including live data) and real interface output (like the same
answers an end-user sees). But it is brittle (OpenAl can block automated access), may violate terms of service, and is
operationally complex. It also requires handling logins and possibly paying for ChatGPT Plus seats. Because of these issues,
many teams prefer alternatives if possible.

B. Use OpenAl APl with a Search Plugin (if available). OpenAl’s GPT APIs currently do not include the web-search plugin by
default. One could imagine invoking a future “browsing-enabled” GPT model via APl (OpenAl has indicated plans for Web GPT
models) - but as of late 2025 this is not publicly exposed. For now, you cannot simply call gpt-4o0-browsing (GPT-4 with browsing)
via API. (If such an API appears, it would greatly simplify rank tracking, since you could feed any prompt and get updated web-
based answers legally.)

C. Combine ChatGPT with a Web Search API. A hybrid approach is to simulate ChatGPT's work: first call a search API (e.g.
Microsoft Bing Search API, or even paid Google Custom Search) with the prompt, retrieve the top N results, then feed those results
into a GPT model via text completion. In effect, you build your own summarizer. For example, you could query Bing for “best
running shoes for marathon” (getting JSON of top URLs/snippets), then prompt ChatGPT to synthesize an answer from them. This
approach sidesteps ChatGPT's Ul limitations. It requires constructing a suitable prompt like: “Based on these sources: [list of
snippets], answer: ‘xxx’.” This is not an exact copy of ChatGPT Search (since the orchestration is under your control), but it can
produce a very similar summary answer, including citations to the sources you gave. In some rank trackers, this is called “cocktail

approach”: using an LLM to process search results.

« Technical note: Microsoft's Bing Search APIs (Azure Cognitive Services) allow programmatic queries on Bing’s index (Source:
searchengineland.com). This is particularly relevant because ChatGPT Search uses Bing’'s data. Bear in mind the Bing API and
ChatGPT might index different things (some ChatGPT content might come from Bing-specific sources). You will need to parse
the search results JSON, then pass the excerpts to GPT-4 via the OpenAl completion APl. Be mindful of prompt engineering:
instruct the model to cite the snippet sources when applicable.

e Pros/Cons: This method is robust and uses official APIs, avoiding scraping. It's relatively straightforward but requires higher
OpenAl token usage (since you feed it search results) and it may not perfectly mimic ChatGPT’s own logic. However, it can be
tailored for consistency.

D. Use Third-Party Al Answer APIs. Some platforms offer APIs that give ChatGPT-like answers with sources, essentially providing
an “answer engine” endpoint. For example, services like Perplexity.ai or You.com might provide APIs in the future. If available, one
could send prompts to them and get structured answer data (text plus sources). As of now, such APIs are limited or experimental,
but they’re worth watching.
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E. Leverage ChatGPT Plugins (Experimental). In late 2023, OpenAl briefly allowed user-created plugins for ChatGPT. In theory
one could build a ChatGPT Plugin that performs searches and logs results, then use it for rank tracking. However, the plugin
ecosystem is still maturing, and automating it at scale is non-trivial. We mention it for completeness, but practical rank trackers
today typically use A-D.

3. Extracting and Parsing Al Responses

Once you obtain a GPT-generated answer (by any of the above means), the next step is to parse the content to determine ranks or
mentions.

Brand Mentions and Citations. At minimum, check if your target brand or URL is mentioned in the answer text or cited in
the sources. For example, if ChatGPT says “Our top pick is BrandX" or lists a competitor name, you’ve gained a presence. The
Morningscore tracker explicitly does this: it queries ChatGPT and flags “proof of mention” when it finds the brand in the answer
(Source: morningscore.io). Log the mention position (e.g. “brand was mentioned as third item out of 5”). Also scrape the
citation list: ChatGPT Search provides source URLs it used. If any of those URLs match your domain (or competitors’ domains),
record it. Some trackers quantify “Al citation ranking” (how often the Al cites you on relevant answers).

Ranking Interpretation. If the ChatGPT answer is a list (as often occurs for “Top N” queries), you can treat the list order as a
rank. For example, Scrapeless’s demo query “Top 10 alternatives to Scrapeless.com” yielded an answer where Scrapeless
scraped out a ranking table (Browse Al #1, ScraperAPI #2, ..., Oxylabs #10) (Source: www.scrapeless.com). In that JSON, the
scraper identified “ChatGPT Ranking” by index. If your query naturally yields a ranking (e.g. “best laptops 2025"), parse the list
entries in order; see if your site appears and at what position. If the answer isn’t in list form, one approach is to look for
enumerations or headings. If none, you might define rank by the order of mention (first mentioned site = rankl, etc.), though

this is heuristic.

Content Snippets. Sometimes ChatGPT embeds relevant content from pages without clear list markup. For example, it might
have paragraphs describing products. In such cases, you may have to search the answer text for target keywords or brand
names. Regular expressions or simple string matching can detect if your brand or product names appear anywhere in the
answer. More advanced: use an NLP tool to recognize named entities or extract URLs from the answer (if ChatGPT prints links
explicitly). Also consider fuzzy matching (e.g. “IBM” might be “IBM Corp.”). Track these matches as indicators.

Storing Raw Data. Always store the full answer text and metadata in your database for analysis. This includes the prompt
used, the entire response text, any HTML (if scraped), and the list of source URLs with descriptions. That way you can audit or
reanalyze later if needed. For example, scrapeless stores JSON with prompt, citations, and the answer text (Source:
www.scrapeless.com).

4. Data Storage and Analytics

A robust rank tracker needs a structured database to log query performance over time. A typical schema might include:

Queries Table: The query text or ID, language/region, and related metadata (e.g. target keywords, brand).
Run Records: Timestamp, query ID, and response summary (e.qg. list of top N items, mentions found).

Brand/Citation Hits: Records of each time a target brand or page was mentioned in an answer, including position and answer
ID.

Competitor Data: Similarly, track when competitors are cited, to do share-of-voice analysis.

Metrics Table: Precomputed metrics for each run, such as “ChatGPT Rank” (numeric position if found), “Mentioned (Y/N)”,
“Total Brands Mentioned”, etc.

Log everything you can: e.g., store the entire answer text for auditing. Use JSON fields if necessary (to store the answer structure).
This enables downstream analysis, like computing “percentage of queries where our brand saw a mention” or “average position of
our site in Al answers.”

5. Analysis and Reporting

Once data accumulates, build dashboards or reports. Key analyses include:
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Ranking Trends: Plot your ChatGPT ranking position (if any) for each keyword over time. Just as traditional SEO trackers show
SERP rank curves, you can chart ChatGPT position. Note that ChatGPT answers may evolve as the model updates or as you
change content.

Visibility Share: Compute your brand’s A/ share of voice: out of all tracked queries, in what percentage does your brand
appear in the Al answer? Similarly, compare to competitors (if you track them). Some tools like Ahrefs and SEOmonitor
advertise “Al overlapped share of voice” metrics.

Top-cited Sources: List which of your pages or content sections are most often cited by ChatGPT for your keywords. This can
guide content strategy.

Difference vs Google: It's instructive to correlate your ChatGPT ranks with Google ranks. As studies show, correlation is often
low (Source: searchengineland.com). Plot a scatter of Google rank vs ChatGPT rank for your keywords to illustrate divergences.

Answer Snippets: Qualitatively review the answers for key queries. Which aspects did ChatGPT emphasize? Did it quote
passages from your content or competitors’'?

Use the data to derive insights. For example, if you see that queries around “budget laptops” always list a certain competitor first in
ChatGPT answers, you might investigate their content for clues. If your site is omitted despite ranking #1 on Google, the data show
where the content gap is.

6.

Example Workflow

To make this concrete, here is a simplified example of the full process in action:

1.

Select Queries. Suppose your site sells project management software. You track queries like “best project management tools
2025”, “Jira alternatives”, “how to compare Asana vs Monday”.

. Gather Answers. Your system sends these prompts to ChatGPT (via scraping or APl workaround) and captures the returned

answers.

. Parse Results. For “best PM tools 2025”, ChatGPT may list top tools like “Trello, Asana, Jira, Basecamp...”. You detect “Asana

(your competitor) at position 2, Jira at 3", etc. If your own tool (say “MyPMApp”) appears at position 4, note that. Also, if
ChatGPT includes direct citations (like a link to your docs or a review of MyPMApp), log the citation.

. Log Data. Save an entry: Query="best PM tools”, Date, MyPMApp mention at position 4, sources=[...]. Do the same for each

query each week.

. Analyze Over Time. Over weeks, see if MyPMApp’'s ChatGPT rank improves or falls. Summarize: e.g. “MyPMApp was

mentioned in ChatGPT answers for 8/10 queries, average position 3rd; last month it was only 5/10, avg position 4th” - an
actionable insight.

. Report and Optimize. Based on findings, you may update your content or SEO strategy. Perhaps you add an “Asana

alternatives” blog, to provide ChatGPT with more text to cite. Later runs may show improvement.

Technical Implementation Details

Programming Languages and Libraries. Python is a common choice for such tasks, due to its rich ecosystem. Using Python,
you can leverage requests, selenium or playwright for web automation, the openai library for GPT-4 calls, and analytics
packages (pandas, matplotlib). Node.js with Puppeteer is an alternative (especially if existing SEO tooling uses |S).

Managing Queries. Store your prompt library in a database or config file. The code should iterate through each prompt,
possibly in parallel threads (mindful of API rate limits).

Automation Platform. Running ChatGPT queries at scale requires infrastructure. You might run on a cloud VM with a headless
browser, or use a scraping-as-a-service platform. (Note: Some services like Scrapeless offer APIs for this, though relying on a
third-party can have costs and privacy considerations.)

Handling Rate Limits. If using OpenAl API or Bing API, watch usage. If scraping ChatGPT's site, OpenAl may temporarily block
high-frequency requests. Implement throttling (pause between prompts) and use multiple accounts if needed (with caution).
Data Storage. Use a relational database (e.g. PostgreSQL or MySQL) or NoSQL (MongoDB) to store query results. A table
structure is advised for easy querying. You may also store raw JSON or text blobs for each answer.

Parsing and NLP. Beyond simple string matches, consider using NLP libraries (like spaCy or NLTK) to extract named entities or
compute similarity between the Al answer and your content. For example, one could vectorize the answer text and see if your
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page content is semantically similar (indicating influence).

Reporting Dashboard. For visualization, tools like Tableau, Power Bl, or a custom web dashboard can display the metrics
(rank over time charts, mention heatmaps, etc.). Even a Jupyter Notebook can produce quick analyses.

Integration with Existing SEO Workflows. Many rank trackers can be extended via APIs. If you already use tools like Google
Data Studio, you might pipe ChatGPT metrics into that along with Google Analytics and Search Console data, to give a unified
view of “organic SEO + Al visibility.”

Compliance and Ethics. Note that scraping ChatGPT may violate OpenAl’s terms of service. Always review usage policies. If
using third-party APIs (OpenAl, Bing), ensure you have proper APl keys and credit for use. If you aggregate data about
competitors, use it responsibly and ensure personal data (if any) is handled per privacy laws. When reporting findings (e.g. in a
team or to clients), clarify that Al answers can vary day to day.

Data Analysis and Findings

To anchor our discussion, we review known data and research findings relevant to ChatGPT rank tracking.

User Adoption and Traffic (Al Search Usage). ExplodingTopics and SEO blogs report on ChatGPT'’s astonishing growth. For
example, one analysis cites Semrush to note ~4.6 billion monthly visits to ChatGPT.com (Oct 2025) and 2.5 billion daily
prompts (Source: explodingtopics.com). Another source cites Neil Patel saying ChatGPT had ~1.4 billion+ monthly visits by
mid-2025 (Source: robertgoldenowl.com). While numbers vary by methodology, consensus is that ChatGPT handles on the
order of hundreds of millions of users and billions of queries per month. For perspective, Google’s ~90% market share
yields tens of billions of searches daily, but Al chat search is clearly non-negligible. Analysts from Gartner have predicted
“search engine volume” (i.e. traditional queries) could drop by ~25% by 2026 due to Al fulfilment (Source:
www.searchenginejournal.com), indicating that Al-based queries are expected to rise.

Google vs ChatGPT Visibility Overlap. A key study (“SEO # GEO” by Chatoptic, reported on SearchEngineLand) measured
how often sites ranking in Google’s top 10 were also seen by ChatGPT. Among 15 brands across 5 verticals, only 62% of
Google-first-page brands appeared in ChatGPT answers (Source: searchengineland.com). There was virtually no
statistical correlation between Google rank and ChatGPT rank (correlation = 0.034) (Source: searchengineland.com). In other
words, generic SEO “strength” did not guarantee Al answer presence. The study also highlighted wide variance by domain: e.qg.
online education brands overlapped ~65% of the time, while a travel booking brand only ~58% (Source:
searchengineland.com). These numbers quantify the gap - a brand could invest in Google SEO but still be largely absent from

Al results.

Another way to see this is through category overlap. Chatoptic found that even when breaking down by query intent or
category, overlap hovered around 61-63% (Source: searchengineland.com). A quick summary table from their results:

QUERY CATEGORY/INTENT GOOGLE-CHATGPT OVERLAP (%)

Online education brands ~65% (Source: searchengineland.com)
Hotel/travel booking ~58% (Source: searchengineland.com)
Various query intents (“exploratory”, etc.) ~61-63% (Source: searchengineland.com)

(This means, for example, that about 62% of the brands that Google ranked first for certain queries were also mentioned in
ChatGPT’s answers for those queries. By implication, ~38% of brands got zero Al visibility.) These findings serve as a stark
data-driven rationale: tracking ChatGPT ranking is not redundant with Google ranking.

Content Engagement by Al. Qualitative observations align with the above. In many cases, ChatGPT will cite sources like
Wikipedia, large review sites, or authority blogs. In one sample scraped answer, Scrapeless’s JSON showed ChatGPT using
Capterra, SaaSHub, Capterra (India), and G2 as sources for “Top 10 alternatives” (Source: www.scrapeless.com). Often, well-
structured articles or official docs are favored. SEO practitioners have noted that Al answers often include content (quotes or
lists) that originally appeared in bulk on high-authority pages. There is also an emerging viewpoint - supported by
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experimenters - that ChatGPT’s ranking logic resembles Google’s. For instance, blogger Luca Tagliaferro (July 2025)
conducted small tests and concluded that “ChatGPT can pull data from the live web ... and infer rankings or visibility based on
how web pages are structured and referenced, which can resemble how Google ranks content” (Source:
www.lucatagliaferro.com). In lay terms, if your content follows Google’s best structural practices (clear headings, references,
high-quality backlinks), ChatGPT’s summarizer seems to respect those cues.

However, this “mimicking Google” is not perfect - at least in practice, ChatGPT often skews towards long-form exposition and
may under-scrutinize exact keyword match. The Chatoptic study’s lack of correlation suggests that some Google signals
transfer, but other ChatGPT-specific factors (like training data and Al heuristics) intervene. The bottom line: building a rank
tracker means one should collect data, not rely solely on Google analytics assumptions.

Expert Commentary. Leading SEO professionals have urged attention to Al search. Aleyda Solis, a prominent international
SEO speaker, is quoted as saying that marketers “must optimize for both traditional and Al search” (Source:
robertgoldenowl|.com). Search Engine Journal articles and conferences emphasize that neglecting ChatGPT “could mean missing

out on a major wave” (Source: searchengineland.com). These qualitative insights, backed by the usage stats and overlap data,
reinforce that organizations should be proactive: without measurement (i.e. rank tracking), decision-makers will not know if
they are gaining or losing ground in Al answers.

Case Study Examples

To illustrate how ChatGPT rank tracking plays out, consider these scenarios:

Scrapeless Alternative Query Example: Scrapeless’s own demo (July 2025) asked ChatGPT: “Top 10 alternatives to
Scrapeless.com?” (Source: www.scrapeless.com). The ChatGPT answer was a list of 10 tools (Browse Al, ScraperAPI, etc.), and

Scrapeless parsed it into a structured ranking table (Source: www.scrapeless.com). This shows two things: (1) ChatGPT

frequently produces top-lists for “top N” questions, which can be scraped into rankings; and (2) empty slots (like where
Scrapeless’s own tool might have been #1 but wasn’t) represent missed visibility. In this example, Scrapeless ranked #6
(because it asked about itself), which the company can note as “we appear, but behind 5 competitors.” A reverse check: if
Scrapeless had instead been absent, a rank tracker would log a zero mention.

Online Course Brand Example: A travel site might ask ChatGPT “What are the most popular online courses for data
science?” According to the Chatoptic study, a site like Coursera appeared in ~86-87% of such Al answers (Source:
searchengineland.com). Suppose Coursera’s rank tracker finds that in July 2025, ChatGPT mentioned Coursera in 87% of
tracked prompts, averaging rank #1 or #2. By contrast, a smaller course platform might find it only appears in 50% of Al

answers, despite ranking on Google. The insight to the smaller brand: invest in better content (perhaps press releases or
partnerships with aggregator sites, which ChatGPT trusts) to raise that percentage.

International Brand Example: A global hotel chain might check ChatGPT queries in different languages. Perhaps it finds that
English prompts often cite review sites, but Spanish prompts (if supported) focus on local travel blogs. Tracking these
differences can inform local SEO and multilingual content strategies.

Keyword vs Branded Queries: Another use case is to compare generic queries vs branded ones. For example, a cosmetics
company checks “best moisturizers for dry skin” vs “Top brands comparable to BrandX moisturizer”. ChatGPT might list BrandX
explicitly in the second case (since prompt is brand-specific) and ignore it in the first (if neutral). Tracking both shows whether
ChatGPT views BrandX as authoritative. If BrandX isn’t cited when it should be, that signals an opportunity to create article
content that ChatGPT can source.

These cases illustrate how rank tracking yields actionable data: it lets companies quantify their visibility in Al answers and adjust

content/SEO accordingly.

Future Directions and Implications

The field of ChatGPT rank tracking is very new and evolving. Here are some forward-looking considerations:
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- Integration of Search and Al. Google is rolling out more Al features (SGE) that similarly produce summaries. In future, rank
tracking may blur: you might want a combined dashboard for Google SERPs, ChatGPT answers, and Google SGE results. Tools
may evolve to call multiple “answer engines” in parallel.

« Al Answer Optimization (AEO). Just as SEO developed best practices (e.g. keyword usage, backlinks), we will see emerging
best practices for “ranking” in Al answers. Early hints suggest writing clear content chunks (self-contained, answer-focused
sections) helps ChatGPT pick them (Source: skale.so). Also, ensuring your site is recognized as authoritative (good E-A-T in
Google terms, likely good for ChatGPT) may become crucial. Tagliaferro’s insight (Source: www.lucatagliaferro.com) suggests
authors should focus on how sources and references are presented.

« Monitoring Hallucinations and Quality. ChatGPT is not perfect. A rank tracker should be mindful of false positives. For
example, ChatGPT might draw a snippet from Wikipedia that mentions your brand but not as a recommendation (e.g. “BrandX
is a subsidiary of Y, known for blah” - this is a mention but not a ranked recommendation). Advanced tracking might classify
mentions as positive (endorsement) vs. neutral.

« Voice and Assistants. As Al assistants become integrated into devices (phones, speakers), rank tracking may expand into
voice search. If “AlexaGPT” or “Siri with Al” becomes mainstream, similar visibility issues will appear. Being cited in audible
answers could be the next frontier.

. Privacy and Regulation. As Al search grows, regulations around Al (transparency of sources, fairness) may impact rank
tracking. Tools may need to show not just which sites are cited, but why and how. Consumers may demand that ChatGPT be
trained on reputable content, affecting which pages rank.

« Evolution of Al Models. The data above is based on early GPT-4-era behavior. Future models (GPT-5, specialized search-
oriented LLMs, or integrations like Google’s Bard) could change which signals matter. A monitoring tool should be adaptable.
For instance, if ChatGPT’s algorithm starts favoring video transcripts or social content more, that would shift who ranks.

« Cross-Channel Attribution. Marketers might eventually integrate ChatGPT metrics into broader attribution models. If a user
first hears a product suggestion from ChatGPT and later converts on your site, how to count that? Rank tracking can be a step
towards attributing a portion of leads or awareness to Al search presence.

Conclusion

In summary, ChatGPT rank tracking is an emerging but essential practice in modern SEO. The rapid rise of Al chat search means
that a website’s visibility now includes whether and how it is featured in conversational answers. Traditional SEO metrics (Google
rank, click-through rate) remain important, but they tell only part of the story. As studies have shown, success in Google does not
guarantee presence in ChatGPT answers (Source: searchengineland.com). Companies that ignore Al search “go dark” in what may
soon be a mainstream discovery channel (Source: robertgoldenowl.com) (Source: searchengineland.com).

Implementing rank tracking for ChatGPT involves combining prompt generation with Al querying and sophisticated parsing of
answers. Tools already on the market (SEMrush, Ahrefs, Morningscore, AWR, etc.) reflect this approach, offering automated ways to
log brand mentions and answer rankings (Source: morningscore.io) (Source: www.advancedwebranking.com). Our survey of

methods shows that one can either scrape ChatGPT itself or use APIs to emulate it. Whichever method is chosen, the output -
namely, structured data on how queries are answered - fills a crucial gap that conventional SEO tools leave open.

Looking ahead, SEO strategies will increasingly incorporate insights from Al rank trackers. Marketers will optimize content not just
to rank on page 1 of Google, but to appear in ChatGPT’s answer stream. Best-practice guides are already evolving to advise writing
content in smaller chunks, adding explicit Q&A sections, and ensuring factual correctness (since hallucinations can harm trust).
Search engines themselves are blurring lines, as Google’s SGE and ChatGPT Search both push Al answers to users.

In closing, this report has compiled extensive research and citations to map out the state-of-the-art in ChatGPT rank tracking. As
one SEO thought leader phrased it, Al chatbots represent a “huge pool of potential customers” (Source: robertgoldenowl.com).
Building and using a rank tracking system to tap into that pool is no longer a fringe experiment - it's becoming a core part of digital
strategy. The evidence is clear: proactively monitoring your brand’s ChatGPT visibility, with rigorous data and analysis, will be a key
differentiator in SEQ’s next era (Source: searchengineland.com) (Source: www.advancedwebranking.com).
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Tables:

ASPECT

Ranking Basis

Result Format

Sources Provided

Content Preference

Personalization/Local

Query Interaction

Optimization Focus

TOOL/PLATFORM

Semrush Position
Tracking

Ahrefs Brand
Radar

Morningscore
ChatGPT Tracker

Advanced Web
Ranking (AWR)

Scrapeless
ChatGPT Scraper

TRADITIONAL (GOOGLE/BING)

Proprietary search algorithms
(links, keywords, CTR, etc.)

Blue links list (SERP) with
shippets

Links to websites; no explicit
citation panel

All types (blogs, products, local,
etc.); favors pages optimized for
SEO

High (localized results,
personalized history)

Keyword-based queries,

sometimes summarized in

snippet

Keywords, backlinks, site
structure, CTR metrics

Al SOURCES (CHATBOTS)

ChatGPT (via Bing), Google SGE, Bing Al

(Source: augq.io)

How to Build ChatGPT Rank Tracking Software: A Guide

CHATGPT/AlI SEARCH

Al-generated from a search index (currently Bing’s), using LLM
analysis (Source: searchengineland.com) (Source:

searchengineland.com)

Narrative answer with bullet points/tables, inline citations
(Source: searchengineland.com)

Every answer includes a “Sources” list of URLs (Source:
searchengineland.com)

Favors comprehensive, authoritative content (long-form
articles, guides) (Source: searchengineland.com); often skips
thin product pages

Low (mostly same answers for all users unless query specifies
location)

Natural language dialogue; context from previous prompts
retained

Content clarity, chunk-structured answers, factual accuracy
(Al trust signals) (Source: www.lucatagliaferro.com) (Source:

robertgoldenowl.com)

METHOD/FOCUS

Combines traditional rank tracking with an Al add-on
that retrieves positions from Google Al, ChatGPT
answers, etc. Offers keyword groups and competitor Al
insights.

Focuses on brand and keyword visibility in Al responses.

ChatGPT, Google Al, Perplexity (Source:

aug.io)

ChatGPT only (Source: morningscore.io)

ChatGPT (and others) (Source:
www.advancedwebranking.com)

ChatGPT interface (Source:
www.scrapeless.com)

Tracks share-of-voice and mentions of your brand across
Al answers.

Monitors specific ChatGPT prompts to check if your
brand/URL appears in the response. Provides “proof”
screenshots of the mention and competitor comparison.

Retrieves keyword rankings directly from ChatGPT
answers. Provides comprehensive visibility and keyword
ranking insights for Al search.

A scraping API that feeds prompts to ChatGPT and
returns structured JSON (answer text, citations, etc.).
Can be used to build custom tracking.
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Each entry above is based on vendor descriptions and tool reviews (Source: aug.io) (Source: morningscore.io) (Source:
www.advancedwebranking.com) (Source: www.scrapeless.com). Together, they illustrate the current toolkit available for ChatGPT
rank tracking.

References: All claims and figures above are drawn from recent industry sources. For example, Search Engine Land reports on
ChatGPT’'s integration with Bing (Source: searchengineland.com), analyticsrun data from SEO experts (Source:
robertgoldenowl.com) (Source: robertgoldenowl.com), and Chatoptic’s study (Source: searchengineland.com) on Google vs ChatGPT
overlap. We have also cited vendor resources (e.g. scrapeless documentation (Source: www.scrapeless.com) and expert analyses
(Source: www.lucatagliaferro.com) (Source: www.searchenginejournal.com) to ground the discussion in real-world evidence. Each
piece of data above can be verified in the cited source.
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